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Heading for 10 Billion by 2050!

We’re Adding 2 Billion
By 2050. Evenly Spread?





Urban Consumers Increasing from 4 to 6 Billion Over the Next 30 Years:
With Smaller Households, Higher Incomes, Changing Diets 

Focus Switches from Countries (196) to Mega-Cities (600) by 2050



Chinese Cities with the Purchasing Powers of Countries!



Global Differences
In What Shoppers
Value in Meat



Mars Works with Alibaba Shopper Data Specialists
To Launch Quickly & Successfully Spicy Snickers

October, 2018



Global Outlook for Meat and Eggs Looks Encouraging



Pork Should Keep Out of the Way in 
Global Battle Between Industrially
Produced Chicken and Fish



White Fish Fillet*
& Chicken Breast
Head-to-Head
Competitors
Worldwide

Both
Approx.
US$3/kg.

* Tilapia and Pangasius (Basa/Cat Fish)



Meat: Making America Great Again?!



Other Stuff is:

Rise of The Flexitarian in High Income Countries

Mind you, Asian consumers are intrinsically Flexitarian!



It’s Cool NOT Wussy
For Men to be Concerned
About Their Health and
About Their Looks!

Pulses Complement Meat
In Flexitarian Products





Flexitarian French!



Invests in January, 2018



December 12th, 2018







January 3rd, 2019



January 3rd, 2019

Beloved of Blue Collar Britain



A Teaser Veganuary New Product Albeit
Priced Eye-Wateringly High (£11.50)

January 2nd, 2019



“Pulled Jackfruit”
Copying “Pulled Pork”



January 2nd, 2019



Veggieburgers Adorn Italian Supermarket Shelves



December 10th, 2018



December 19th, 2018



Jan. 1st, 2019



Gosh! Looking for 
Financial Suitors
November 2018



Quorn is a $1 bn. Global
Brand in the Making
Quorn owned by Monde Nissin
from The Philippines

May 18th, 2018



Quorn Products Firmly Established in the Meat Case in the UK 





Hugely Successful and Range Doubled in December 2018



January 2nd, 2019



January 2nd, 2019

Tsunami of Vegetarian Products
Hit the Shelves Early-January



August 8th, 2018



The Meat Industry Needs to Up Its Marketing Game ………..
Or, It’ll Gets Its Backside Tanned by Millennial Start-Ups!



Increasing Demand for
Protein Goes Mainstream
and It’s Much More than
Meat: Dairy, Plant-Based,
Algae, Insects and More!

From The Consumer’s Perspective,
“The World of Protein” Expands



October 1st, 2018

Me,
Too!



Ticking the Trend Boxes: Protein, Ancient Grains, Almonds, “Natural” Honey

January 2nd, 2019



Protein from Algae

energybits links to fitness trend! 





September 27th, 2018

December 3rd, 2018



October 13th, 2018

Look, There’s a Lot of This about and it’s NOT from 

FAKE MEAT



October 11th, 2018

Three HUGE Pressure Points on Global Meat Industry: Environment, Health, Welfare



Fun Environmental Tool
that’ll Irritate You All!



HEALTH

ALL Departments of Health
In OECD Countries are Calling
For Reduced Meat Consumption,
Particularly Processed Meat



The Anti-Meat Lobby are:
• Relentless
• Zealous
• Well-Financed



December 22nd, 2018

Don’t Tell Consumers that
Male Chicks are Routinely
Destroyed at Birth. They
Might Consider This Practice
To Be Barbaric Behaviour!



On the Bright Side, Eating Less Meat Yes,, But Willing to Pay More for Better Meat!



Source: IGD UK, “Shoppers of the Future”, June 27th, 2018



Social Media  Accelerates the Exchange of Information Around the World
Not Least on Food Trends and Between Gen. Z and Millennial Consumers









“Eating Out In”: Ready to Cook and Consume Meal Kit UK Style

“Eating Out In” with
The £10 Meal Deal
C$17 Dinner for Two.
Food Retail Converges
With Food Service





Increasing Protein in the Diet
is On-Trend and Meat Protein
Snacks are Fashionable



Chicken Snack from Moy park Upmarket Jerky





On-Trend with the Adventurous Consumer



Those Pesky
Quorn Guys
Again!



High Protein Meat Snacks with Fruit: Few, Simple Ingredients





Competitor for Pork Crackling!



Sushi: Popular Throughout The World
Brilliant Snack/Mini-Meal But Not
Without Supply Chain Challenges.

Where are the Pork Meat Challengers?*

* Ham and Bacon are Doing Pretty Well!



The Number 1 Global Mega Consumer Trend is the
Increasing Concern About The Health of the Family
and The Health of the Planet. When Food Shopping, 
Drives Shoppers Towards “Mindful Choices”* 

And a Widespread View that Big Food, Big Business, Big Government
are Part of the Problem NOT Part of the Solution

“Mindful Choices” top food trend for 2018, Innova Market Insights, Nov. 2017

“I WANT TO EAT FOOD THAT’S GOOD FOR ME & MY FAMILY
AND THAT I FEEL GOOD ABOUT EATING”



OECD
Obesity League

2016

“It’s Big Food
and Big Soda 
to Blame”!

What About
“Big Meat”?



Watch Out for Increasing Government
Regulation/Legislation to address the
Global Obesity Crisis.

Pork Issues? High Fat Perception,
Fried Meat Products, High Salt

UK Sugar Tax Used to Finance Child Anti-Obesity Program





Professor Chris Tomazou’s
DNA Nudge device uses
Smartphone technology to
advise consumers whether
particular food products are
healthy for them or not. 



January 2nd, 2019





Social Pressures Dictating Choice
Remind Me Again What We Can’t Eat?:

• Anything with palm oil as an ingredient
• Livestock that’s been fed soy from Brazil
• Shrimps caught by slave labour in Asia
• Beef that has destroyed the Amazon
• Anything with GMOs
• Anything in a non-recyclable pack
• ………….. etc.





The “Blue Planet II Factor”

Suppliers, Retailers & Consumers
Will Change Radically Their Use of
Plastic Packaging



Men Can be Concerned About:

• Their Looks
• and the State of the Environment!



PepsiCo UK Will be FORCED
To Change Chip Packaging.

Initial Response, Within Days,
Was to Establish Chip Package
“Drop Off Points”



There’s a New Marketing Mantra:
Start Doubling Up on the Five Ps

Source: Marketers Need to Stop Focusing On Loyalty and Start Thinking About Relevance
Zealley, Wollan & Bellin, HBR, March 21st, 2018





Is There a “Natural” Ceiling for Hard Discounters in ANY Market?



December 5th, 2018

More Competition for Traditional Supermarkets in USA



Who’s Leading the Way in
On-Line Grocery? Why?
(and don’t go to the USA
for on-line leadership!)



Purchase goes through August, 2017



China’s E-Commerce Giants Buy Into Bricks & Mortar Supermarket Chains



May, 2018



August 7th, 2018

Fresh Meat Suppliers
Are on Their List!



December 13th, 2018



The Other Day, I was
in an Outlet with a
Huge Hot & Cold
Beverage + Snack
Offering



Healthy Food Offer



Asian and Western
Food & Beverages



Noodle Bar



Hong Kong



For Major Supermarket Companies around the World:
The Future is Omni-Channel.
One Product Does Not Fit All Channels!



Ordering Platforms and Meal Deliverers for the Global Restaurant Trade

It’s a Dynamic Sector!







Food-to-Go is a Huge Market in the UK (£25+ Bn.)
Supermarkets are Important but Tertiary Players



“I’ll See You at Starbucks
for Breakfast/Lunch/Snack”

Starbucks to Double Food Sales Globally by 2020





Meat Artisans and the Notion of Craft Meat



Danone VC Arm Buys into Farmer’s Fridge
Franchise Vending Business in USA





Some Takeaway Points for The Canadian Pork Industry
• Global demand expanding for meat, particularly for  chicken and fish and 

in emerging markets. Religious proclivities constrain pork consumption in 
some countries in Asia and Africa. Outlook in N&S America strong 

• Per capita meat consumption static or declining in many ageing, higher 
income markets BUT some consumers willing to pay more for less meat

• Environmental, health and animal welfare  concerns of consumers need 
addressing by the global meat industry. Traceability & Transparency is key

• Flexitarian diets have market traction in many countries
• The wave of vegetarian products being introduced are consumer-friendly. 

Meat industry needs to respond by being more consumer-facing
• More competitors in the world of protein but also more opportunities!



CONTACT POINTS:
e-mail:

profdavidhughes@aol.com

Telephone contact:
Mobile/Cell +44(0)7798 558276

@ProfDavidHughes

Retail Blog: www.supermarketsinyourpocket.com

http://www.supermarketsinyourpocket.com/


Daily Mail January 2nd, 2019



New Vegan Range
In “Blue Collar” Chain
November 20th, 2018



April 10th, 2018

October 18th, 2018

Palm Oil High on Hit List of Environmentalists (and Nutritionists)
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